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Despite the global impact of current times, a strong group and advertising strategy can lead to solid occupancy for the UK & Ireland this spring
With ongoing news headlined impacting traveller confidence, many hoteliers globally are struggling with occupancy during the upcoming Easter period. But, according to the latest forward-looking data, Amadeus reports that UK & Ireland occupancy continues to rise compared to the same time last year. One potential reason behind this is that travellers in the UK & Ireland are foregoing international travel in favour of staying closer to home. Between April and June, occupancy is set to rise 0.8% in the UK and 2.2% in Ireland. And the picture for group business is even rosier, with a 1.6% increase in the UK and 2.3% for Ireland predicted between April and September. So how can you capture this market during spring and beyond? Make sure your hotel is showcasing key amenities that appeal to groups. Think about dedicated working spaces, free Wi-Fi, or wellness facilities for guests to kick back and relax after a long day.  

Brand.com and GDS bookings are growing year on year
Looking at the booking split across different channels in January, direct bookings (for groups) and Online Travel Agencies (OTAs) continue to make up the majority, with a 30% and 29% share respectively. But hoteliers will be happy to hear that Brand.com and Global Distribution System (GDS) bookings are growing compared to 2019. In fact, research from the 2019 Amadeus Global Travel Agent study, found that 87% of travel agents are using GDS platforms the same or more often compared with 2017. As these channels typically offer higher average daily rates (ADR), a clear marketing plan can go a long way to attract business and drive more revenue. A good place to start is by analysing your current marketing strategy both for online and the GDS. Now that you know that more people are booking locally, including groups, think about how this can become a focus for your strategy. By ensuring your hotel appears at the right time and to the right segment, you’re more likely to capture the attention, and bookings, of travellers and agents. 

©2020 TravelClick, Inc. , an Amadeus company (“TravelClick”). Do not publish or redistribute without the prior written consent of TravelClick.  All data is for informational purposes only.   












Group Occupancy as of February (Ireland)	
2019	43922.0	43952.0	43983.0	44013.0	44044.0	44075.0	0.106	0.127	0.121	0.106	0.087	0.124	2020	43922.0	43952.0	43983.0	44013.0	44044.0	44075.0	0.114	0.144	0.156	0.115	0.163	0.119	



Group Occupancy as of February (UK)	
2019	43922.0	43952.0	43983.0	44013.0	44044.0	44075.0	0.113	0.125	0.137	0.108	0.097	0.105	2020	43922.0	43952.0	43983.0	44013.0	44044.0	44075.0	0.125	0.147	0.156	0.129	0.112	0.11	



Bookings by Channel - Trailing 3 Months	
ADR January 2020	CRO	Direct	GDS	Brand.com	OTA	138.0	127.0	121.0	109.0	102.0	% Bookings YOY	
CRO	Direct	GDS	Brand.com	OTA	-0.005	-0.001	0.004	0.00700000000000001	-0.005	
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